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Industry Articles 
 

John Hancock to Sell Long-Term Care Hybrid Through Worksites 
Golf legend Jack Nicklaus will give the launch extra lift.  
Read the article. 
 

Why Corebridge Embraces Term Life 
Tim Heslin, the life unit president, believes a great opportunity is still there.  
Read the article. 
 
 

 
 

Annuities – See the rates effective October 1st. 

 

Fixed Annuities for High-Net-Worth Individuals 

This client-approved piece highlights why high-net-worth individuals should consider fixed annuities as part of their 
financial plan. 
 

 
 

Read the September 27th issue of Life Spotlight, including: 
 

• AM Best 2023 Rating 

• Enhanced Protection available in California  

• Newly refreshed SGUL Leaflet  

 
 

 
 

Bust the big life insurance cost myth  
Share how easily life insurance fits the budget with this ready-to-use article on 10 things that cost the same as life 
insurance. 
 
 

 
 

Life insurance that adapts to changing needs 

While the primary reason to purchase life insurance is the death benefit, Value+ Protector III has the flexibility to help your 
clients by building cash value over time. See the sales concept. 

https://www.thinkadvisor.com/2023/09/26/john-hancock-to-sell-life-long-term-care-product-through-worksites/?kw=John%20Hancock%20to%20Sell%20Long-Term%20Care%20Hybrid%20Through%20Worksites&utm_source=email&utm_medium=enl&utm_campaign=lifehealthnewsflash&utm_content=20230926&utm_term=tadv&oly_enc_id=4024G8629590D0Y
https://www.thinkadvisor.com/2023/09/28/why-corebridge-embraces-term-life/?kw=Why%20Corebridge%20Embraces%20Term%20Life&utm_source=email&utm_medium=enl&utm_campaign=lifeannuitypro&utm_content=20230928&utm_term=tadv&oly_enc_id=4024G8629590D0Y
http://www.uuinc.com/news/AN%20annuity%20rates%20oct1.pdf
http://www.uuinc.com/news/AN%20hnw%20concerns.pdf
http://www.uuinc.com/news/AN%20spotlight%20sept27.pdf
https://www.assurity.com/news/10-things-that-cost-the-same-as-life-insurance?utm_campaign=IS%202023&utm_medium=email&_hsmi=276078692&_hsenc=p2ANqtz-8YYLg3JUDbx0Nh9YBE8ak22VcS_lUy3kvHfRfes2kVJnOi9oOiXhLbWIILzNNAbTkRgnZELdl3MsItP3CJbHrbo1TbFg&utm_content=276078692&utm_source=hs_email
https://www.assurity.com/news/10-things-that-cost-the-same-as-life-insurance?utm_campaign=IS%202023&utm_medium=email&_hsmi=276078692&_hsenc=p2ANqtz-8YYLg3JUDbx0Nh9YBE8ak22VcS_lUy3kvHfRfes2kVJnOi9oOiXhLbWIILzNNAbTkRgnZELdl3MsItP3CJbHrbo1TbFg&utm_content=276078692&utm_source=hs_email
https://adminplus.fgsfulfillment.com/View/AIGAG/1/AGLC202172?utm_source=sfmc&utm_medium=email&utm_term=live-die-walk-away-btn&utm_campaign=ldwa-aglc202181_09262023_life_brk_iae_awa_edu_life_iul_ss&utm_id=7017737&sfmc_id=283579706


 
 

 

Important change coming for GIWL applications 
Guaranteed Issue Whole Life (GIWL) new business applications submitted on or after September 30, 2023 will require a 
new Agent Attestation form regarding any potential client's existing annuity or life insurance coverage. Read the bulletin. 
 

 
 

Read the September 2023 issue of Annuity Updates, including: 
 
• Power 5 Protector Index Annuity commission rates increase 

• Product availability in Idaho has changed 

• Maximum Purchase Payment Limit Increase 

• The Elite Producer Compensation Program  

• Individual Retirement Service Update 

• Suitability Program Enhancements 

 

Index Annuities – See the increased rates effective October 1st. 

 

Fixed Annuities – See the increased rates effective October 1st. 

 

Assured Edge Income Builder  
The New York interest crediting rate and GMIR is increasing to 3.00%. Learn more. 
 
 

 
 

In-Force Rate Action announcement:  
 

• Michigan: Privileged Choice Flex with 1% Benefit Increase Option and Reduced Covered Percentage Option 
 

• Michigan: Privileged Choice & Classic Select with Stable Premium Option and 1% Benefit Increase Option 
 

Commissions - See the 2023 Pay Schedule. 

 
 

 
 

Hancock Talks Podcast 
Listen to this episode for a discussion that can help you: 
 

• Prospect to different types of clients 

• Recognize barriers to the purchase decision 

• Understand your clients’ needs and uncover new opportunities 

• See how demographics impact the buying process  

• Motivate clients to make a purchase 
 

Introducing Premier Benefit IUL -  
a new opportunity to sell life and long-term care protection in the workplace 

Premier Benefit IUL gives you a new opportunity to tap into an employer market focused on attracting and retaining top 
talent. It offers high-earning employees an easy way to buy voluntary individual permanent life insurance with optional 
long-term care rider protection — all at no cost to the employer. What's more, every policy includes John Hancock Vitality 
PLUS, which supports employees in their pursuit of living a longer, healthier, better life.  
Learn more. 
 

https://live.cloud.api.aig.com/life/connext-fdm/download/100AicF6FGkgO9MMYvefTIwGZBEMMxWXV8tVhr333k-_u1RQltqSwutbv_37t1bjA6CfGiRngJr1dBVeDlhSO4eCQQ?utm_source=sfmc&utm_medium=email&utm_term=product-bulletin-btn&utm_campaign=important-change-giwl-applications-aglc202191-resend_09272023_life_tmg_iae_awa_ce_life_othr_ss&utm_id=7025159&sfmc_id=315347193
http://www.uuinc.com/news/Corebridge%20annuity%20updates%20sept2023.pdf
http://www.uuinc.com/news/Corebridge%20index%20annuity%20rates%20oct1.pdf
http://www.uuinc.com/news/Corebridge%20fixed%20annuity%20rates%20oct1.pdf
http://www.uuinc.com/news/Corebridge%20income%20builder%20ny.pdf
https://pro.genworth.com/riiproweb/productinfo/pdf/158635V4MIFlexR4.pdf?utm_source=producer&utm_medium=email&utm_campaign=bulletin&utm_content=weekly_bulletin
https://pro.genworth.com/riiproweb/productinfo/pdf/158635V4MICh2R9.pdf?utm_source=producer&utm_medium=email&utm_campaign=bulletin&utm_content=weekly_bulletin
https://pro.genworth.com/riiproweb/productinfo/pdf/190201A.pdf?utm_source=producer&utm_medium=email&utm_campaign=bulletin&utm_content=weekly_bulletin
https://sales.johnhancockinsurance.com/financial-professionals/NLI/life-insurance/sales-tools-and-resources/hancock-talks-podcast.html?branch=NLI&redirect=life-insurance.html
http://www.uuinc.com/news/JH%20premier%20benefit%20iul.pdf


 
 

 
 

Read the September 2023 issue of Advanced Markets News, including: 
 

• Celebrating 25 years of JH Solutions 

• Surviving the sunset 

• Central Intelligence 

• A new opportunity to offer life and long-term care protection in the workplace 

 

 
 

The best route for protecting clients 

Learn four ways LGA is making it easier for you to help clients secure protection.  
 
 

 
 

Weekly Market Intel – See the latest insights. 

 

 
 

Read the September 22nd issue of the Lincoln Leader for Fixed Annuities, including: 
 

• Guaranteed minimum rates  

• ACORD eForm: Carrier look-up 

• Online resource guide 

• Indexed account earnings 

• Resolving NIGOs 

• Key facts about Lincoln 

• Regulatory Round-up 

• NAIC training required: new OK 

 
 

 
 

Risk Reward Trade-off: Whole Life and Indexed Universal Life 

There are several key differences between Whole Life and Indexed Universal Life (IUL) insurance that are important for 
clients to understand when they choose the product that best suits their needs. 
 
This guide can help explain the distinctions between Whole Life and IUL insurance product solutions. 
 

What Trustees Should Know About Whole Life Insurance 

Add value to trustee relationships by offering a solution that gives them predictability in volatile markets, along with 
flexibility. Check out this Advanced Sales Success Strategy on using whole life insurance to address the changing needs 
of a trust. 
 

New Juvenile Life Insurance Guide  
Did you know that the underwriting process for juveniles up to $5,000,000 of whole life coverage is much simpler than 
writing adult life insurance policies, and does not require exams or labs? View the Juvenile Life Insurance Underwriting 
Guide to learn more. 
 
 

http://www.uuinc.com/news/JH%20advanced%20markets%20news%20sept2023.pdf
http://www.uuinc.com/news/LGA%20best%20route.pdf
https://www.lincolnfinancial.com/public/professionals/partnerwithus/lincolnfinancialinvestments/marketinsights
http://www.uuinc.com/news/LFG%20annuity%20leader%20sept22.pdf
https://fieldnet.massmutual.com/public/life/pdfs/ci1110li.pdf
https://fieldnet.massmutual.com/public/adv/pdfs/as9029li.pdf
https://fieldnet.massmutual.com/public/life/pdfs/li9233.pdf
https://fieldnet.massmutual.com/public/life/pdfs/li9233.pdf


 
 

 
 

Use these resources to keep facilitating life insurance awareness 
 

• I Sell Life Insurance Wallet Card - Offers a reminder of all the critical financial obligations life insurance can help 
stabilize for families and their loved ones in the event of an untimely passing. 
 

• Your Partner in Life Flyer - Highlights the life insurance resources Mutual of Omaha has to offer . 
 

• Life Product Portfolio - Provides comprehensive information on Mutual’s entire life insurance product portfolio.  
 
Visit mutualofomaha.com/simple or discoverIUL.com to learn more about their complete life product portfolio. 
 
 

 
 

Read the September 27th issue of the Express Newsletter, including: 
 

o Updated Living Promise Materials 
o Predicting the Future Can Be Tricky 
o Life Insurance Awareness Month is Coming to An End 
o Why Choose a Traditional LTCI Policy 
o The Importance of Providing Care 
o Safeguarding Independent Workers 
o Finding the Right Clients for DI 

o Critical Advantage State Special Matrix 
o Supplement Your Clients' Coverage with Cancer 

Insurance 
o Deferred Annuity New Money Crediting Rates 

Increasing 
o Errors and Omissions Insurance 

 
 

 
 

Fresh Rates for PL Promise Term – Learn more. 

 
 

 
 

Classic Choice Term - more affordable for them, easier process for you 
With reduced rates, longer term periods, and faster technology, Protective make it easy for you to help customers protect 
what matters most. 
 

• Learn about Classic Choice Term and get resources. 

• Streamline your business with Protective Velocity. 
 

 
 

Read the September 2023 issue of In The Loop, including: 
 

• Protective Indexed Choice UL - repriced and in NY 

• Our latest reprice of Protective Classic Choice term 

• Learn how to recommend the right coverage 

• Protective Velocity: See the latest updates 

• Completing Part II online increases policy placement 

• Our new self-service customer portal has launched 

 

https://blogs.mutualofomaha.com/express/files/2023/07/601182.pdf
https://www.mutualofomaha.com/esp/e3712/documents/388195_0723.pdf
https://www.mutualofomaha.com/esp/e3712/documents/388793_0823.pdf
https://producer.mutualofomaha.com/enterprise/portal/home/products/life/indexed-ul/life-simplified/!ut/p/z1/jZDBDoIwEES_xS_otoW2Hhc0FGtTDDZgL4aTaaLowfj9ovGiRmRvm7yZ2VkSSEtC393iobvGc98dh30XxN5qlVOdwKrYgoSNrVldCUcdl6R5AnmBOpFrAJWyBSAYrdKUcygFCVP08GMQpulHgDBu35DwEWE8B9SZW1LLWP5o8A4oLxDQzl0mRcWgol8AUAUoTG6kGLw8fwFjT_p35uXkfQuxjDib3QFWhpbT/dz/d5/L2dBISEvZ0FBIS9nQSEh/
https://producer.mutualofomaha.com/enterprise/portal/home/products/life/indexed-ul/product-training/!ut/p/z1/jZDBDoIwEES_hS_otIVSjisaipXApQF7MZxME0UPxu8XjRdjrOxtkzczO8s8G5ifxns4jrdwmcbTvO-9OjRGl9yk2FbWSZBZtRveCFEWKetfQFmRSfMdoDOxBsEanWVSolbML9HjxxCW6SOAj9v3zEcjng0-Ae0UgZqiXeWqE-j4FwCuQcqWNlezl5NvIPakf2dez84NCHWgJHkAqjPkdA!!/dz/d5/L2dBISEvZ0FBIS9nQSEh/
http://www.uuinc.com/news/MOO%20express%20sept27.pdf
http://www.uuinc.com/news/Paclife%20promise%20term%20reprice.pdf
https://finpro.protective.com/Protection/Term-Life/Protective-Classic-Choice?utm_source=el&utm_medium=email&utm_campaign=PB0097&utm_content=07122023PBCCNAPLNA2079&utm_term=CPRLI000000004063
https://finpro.protective.com/doing-business/new-business/submitting-life-business/velocity?utm_source=el&utm_medium=email&utm_campaign=PB0097&utm_content=07122023PBCCNAPLNA2080&utm_term=CPRLI000000004063
http://www.uuinc.com/news/PL%20in%20the%20loop%20sept2023.pdf


 
 

 
 

 
 

Read the October 2nd issue of Life Essentials, including: 
 

• October 19 Webinar: Bridging the Insurance Gap – 
LIMRA Insights and Strategies to Reach Underserved 
Markets 

• Important Service Information 

• Help women achieve financial well-being—by using 
our new women’s digital experience! 

• Updated Black Consumer Digital Experience 

• Do more in less time with LifeInsight policy tools 

• Start your week with 10-Minute Mondays! 

• October 2023 changes to Index Accounts and 
Strategies 

• Webinar replay: Spousal Lifetime Access Trusts 

 
 

 
 

Use these Life Insurance Awareness tools and resources - no matter the month  
Life Insurance Awareness Month (LIAM) will soon be over, but why stop promoting the importance of life insurance? Keep 
the momentum going! Securian has helpful tools and resources readily available so you can show clients the benefits of 
life insurance, whether you are just starting the conversation or getting ready to close the sale.  
 

• Take advantage of the life insurance marketing toolkit with pre-approved social posts and email templates to get 
clients in the door  
 

• During your conversations, walk clients through the life insurance needs calculators and help them determine the 
right amount of coverage 
 

• When you’re ready to submit an application, visit securian.com/life-new-business and follow our step-by-step 
process to ensure it’s in good order  

 
Visit securian.com/LIAM and access these and additional tools and resources now and in the future. 
 

WriteFit means an improved customer experience  
When it comes to improving your clients’ underwriting experience, WriteFit is a must. The top three reasons you choose 
WriteFit for eligible clients 91 percent of the time include:  
 

• An underwriting decision within 24 hours  

• Almost 60 percent of cases are accelerated without labs and exams  

• A 21 percent increase in placement rates  
 
See what clients fit into WriteFit. 
 
 

 
 

Teammates in your growth and success 

Learn how their national campaigns have proven that more people now recognize Symetra, understand what we stand 
for, and—most importantly—like what they see.  
Read the announcement and see their newest campaign. 
 
 

http://www.uuinc.com/news/PRU%20life%20essentials%20oct2.pdf
https://media.marketpowerweb.com/file.cfm?pid=1995716&pdfid=1737379
https://www.securian.com/insights-tools/life-insurance-needs-calculator.html
https://www.securian.com/financial-professionals/how-to-do-business/individual-life-insurance/submitting-new-business.html?cid=rd_finpro_&strala_id=1004209&prz=56234392
https://www.securian.com/financial-professionals/liam.html?cid=rd_finpro&strala_id=1006497&prz=56234392
https://www.securian.com/financial-professionals/how-to-do-business/individual-life-insurance/underwriting-approach/writefit.html?cid=rd_finpro&strala_id=1006495
http://www.uuinc.com/news/Symetra%20teammates.pdf


 
 

 
 

Read the September 2023 issue of Sales Flash, including: 
 

• Symetra ranked among the “best in the business” by 
USA Today 

• Symetra underwriting programs can help you finish 
the year strong 

• Building a reward and retention strategy with 
Symetra’s MultiLife Business Program 

• Help business owners protect their competitive edge 

• Help clients maximize IRA distributions to increase 
their legacy and control 
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http://www.uuinc.com/news/Symetra%20sales%20flash%20sept2023.pdf

